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Time - 3 hours

Full Marks - 80

Answer ALL questions.
Figures in the right hand margin indicate marks.

Define ‘Services'. State their distinctive features, classify services,
and discuss the reasons of growth of services sector in India.
Outline the services marketing management process. [16

OR

What is a ‘Services Marketing Triangle'. What is its importance in
marketing planning ? Describe the applications of different ele-
ments of services-marketing-mix in the internal marketing, exter-

nal marketing and interactive marketing. lllustrate your answer
with suitable examples.

In which respect ‘Marketing of Services' is different from ‘Market-
ing of Manufactured Products ? What is the services marketing
planning ? Discuss with suitable example, the applications of ser-

vices marketing-mix in strategic services marketing. (16

OR

ke
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ce of Segmentation, Targeting and Position.-
What is the importali‘eting ? What are the steps adopted for their
ing in servicesqn;lijstrate your answer with suitable examples.

. S !
effectivenes

' in services marketing. Discuss their-impo.rtance

Define ‘People .mstrategic services marketing plannlng.. Discuss

and roles taken I?managing ‘People’ in services marketing. [16
SO

the challenge
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' ices delivery sys-
tomers are important in designing effective service o
tem ?

OR

: differ-
. tln . HOW
What is the role of technology in Sel’VIC.eS markicegs ¢ different
entIT devices have been instrumental m.the ‘SU bserving ethical
services firms ? Do you think IT is helping in 0
practices in services marketing ?

. lassifi-
S tisthecC
What do you mean by ‘Financial Services’ ? thf i ancial Ser
Cation of financig| Services and what is Marketing
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vices ? Taking one of the financial services firm, discuss its mar-
keting practices. [16

OR

What are the problems and prospects of tourism marketing in
Odisha ? What marketing strategies are required for the promo-
tion and growth of tourism marketing in this state ?
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