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1. Answer all questions. 
(a) Define retailing ? 
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Answer all groups as per instructions. 
Figures in the right hand margin indicate marks. 

Full Marks -80 

() 

(b) What is merchandise ? 

GROUP-A 

(c) What is a Kirana store ? 

(d) What is retail location ? 

(g) What is CRM? 

(e) What is retail layout ? 

What is retail brand ? 

(h) What is target market ? 

(i) What is Departmental store ? 

5-SEMB-DSE-I(R&B) 
(Retail Mgt.) 

(i) What is Telemarketing? 
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management and what 
are the factors considered in effective stores managerment ? Out 
line on interior store design and layout. 
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D. What is the importance of retail stores 

OR 

What is Assortment in retailing ? What is its nature and objective 
and how it is associated with effective stores management ? De 

scribe the process of assortment management. 

Describe the importance and objectives of space management in 
retailing. Outline the factors taken in to consideration for this and 
different strategies of space management. 

[7 

OR 

sector of this country. 

What are the objectives and different elements of retail communi 
cation and what is the emerging trend of retail promotion tech 

niques ? 
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7. How far CRM has been adopted in retailing in recent days in 
Indian retail industry ? Discuss the steps involved in CRM pro 
cess. 
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OR 

Give a clear picture of the Human Resources Management prac 
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tices in Indian retail industry. Outline the future challenges s of retail 
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